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Intention to not waste food in Poland: An application of the Theory of Planned Behaviour
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Statement of the Problem: Consumers are responsible for about 40% of food waste in Europe, wasting about 88
million tons of food annually. Poland is in the top-5 of the most profligate countries in the EU. Therefore, there is
a need to conduct research in this field in Poland and reveal the main factors influencing consumer’s intention to
waste food.

Findings: The presented results are built on the findings of a recent online survey, conducted online via the Survey
Monkey tool from the 15" of June to the 31 of October 2018. Among 563 respondents in Poland, 414 filled out the
survey completely and only those responses were considered for further analysis in STATA, using the confirmatory
factor analysis (CFA) based on structural equation modeling and co-variances between latent variables. The CFA
was estimated on the basis of the maximum likelihood method. The entire model had a good fit according to the
root mean square error of approximation (RMSEA) equal to 0,054. According to Figure 1, the most essential latent
variable influencing “Intention to not waste food” is “Personal attitude” (0,48, p<0,001), meaning that personal
believes regarding food waste play an essential role in building the behavioural intention in Poland. In addition,
“Financial attitude” and “Perceived behavioural control” are also correlated with “Intention to not waste food”.
On the one hand, “Financial attitude”, encompassing perception of a linkage between wasting of food and wasting
of money, was positively correlated with “Intention to not waste food” at p<0.05. On the other hand, “Perceived
behavioural control” was negatively correlated with “Intention to not waste food” at p<0.001. The latter result reveals
that respondents stated having difficulties in avoiding food waste, even though they expressed positive “Intention to
not waste food”.
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